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Bridal Guide magazine’s editorial pages address  
all the needs of today’s engaged couples—from the 
latest news in fashion and beauty to the best registry 
items and hottest honeymoon destinations. Busy brides, 
pressed for time while trying to plan the perfect wedding, 
will find what they need in our diverse editorial lineup 
whether it’s looking for that special gown, discovering 
unique ideas for their receptions or getting expert advice 
on marriage and relationships. 

We understand, too, that not every couple can afford 
a celebrity-style wedding so we offer inspirational ideas 
along with affordable ways to make their wedding 
fantasies come true. 

For 25 years, Bridal Guide has been committed  
to helping brides and grooms have their dream  
wedding on a practical budget, plan an unforgettable  
honeymoon and prepare for that exciting road ahead 
of them: married life.

—Diane Forden, Editor-in-Chief
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INTO THE WILD
OUR FAVORITE SAFARIS 
FROM AFRICA TO ANTIGUA 

Years ago, honeymooning 
meant holing up in your 
room. Today it’s all about 
action and adventure. 
Here’s how to book:

RESEARCH. Think 
about your interests 
before arranging your 
trip. Hitting the beach is 
often a given, but you 
may want to do a little 
more. If you love hiking, 
take a look at beach 
destinations near the 
mountains—the same 
holds true for museum 
goers. Knowing what 
your destination offers 
will give you a better 
idea of what to expect 
and how to pack. 

CHOOSE A NAME. 
If you book through 
your travel agent or hotel 
concierge, you’ll get 
a trustworthy tour op-
erator. Or ask the local 
tourism offi ce to recom-
mend a reputable one.

TIP. As with all things 
travel related, you’ll 
need to factor in gra-
tuities: 10 percent is 
common, 20 percent 
for an exceptional day.

BE SAFE. If your 
must-do is a heart-
pumping adventure, 
like bungee jumping, 
make sure you and the 
outfi tter are insured.
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January/February
25th Anniversary Issue
Space Close: 9/19/12
Material Close: 9/21/12
On Sale: 11/20/12

Sophisticated Gowns for the Modern Bride 
Bridal Styles From Previous Decades 
Silver-Themed Accessories • Top-Selling  
Engagement Rings of the Last 25 Years  
Best Makeup for Your Skin Tone • Traditional  
Ceremonies That Include Local Customs  
Basic Money Tips for Travelers • New York: 
Places to Marry in the Empire State • Travel 
Editor Selects Top 25 Honeymoon Favorites 
Celebrations and Festivals Around the World 
Exclusive Caribbean Deals • Mexico • Cooking 
Classes at Resorts Around the World

March/April
Honeymoon & Destination  
Wedding Guide Supplement
Space Close: 11/21/12
Material Close: 11/23/12
On Sale: 1/22/13

Gowns Inspired by Iconic Movie Stars  
Dresses That Celebrate Your Unique Look 
Pearls • 25 Top Bridal Beauty Products • Farm-
to-Massage Table Spas: Products Made from 
Local Ingredients • All-Inclusive Guide • Hawaii 
Thailand • Croatia • The Bahamas • Mexico 
Desert-Based Resorts Around the World
Special Advertising Opportunity: 
Bridal Bests Tabletop Section

May/June
Budget Issue
Space Close: 1/23/13
Material Close: 1/25/13
On Sale: 3/26/13

Gorgeous Gowns at Affordable Prices  
Fashions for the Bride, Groom, Bridesmaid 
and Flower Girl • Best Bridal Buys Under $100 
Vintage-Inspired Jewelry • Metallic Hues for 
a Radiant Glow • Tabletop Trends • Rooftop 
Bars How to Spa • Dominican Republic • Chile 
New Orleans • Caribbean Activities to Suit You 
Both • Destinations Near Mexico’s Noteworthy 
Silver Artisans • Pre-Wedding Mind/Body/Spirit 
Escapes Around the World

25YEARS! Editorial

bridalguide.com

July/August
Reception Issue
Space Close: 3/20/13
Material Close: 3/22/13
On Sale: 5/21/13

Top Dress Trends • Elegant Looks for the Bride 
and Groom • Unique Engagement Rings 
Top 25 Bridal Hairstyles • Resorts With Outdoor 
Showers • How to Deal With Jet Lag • Los Cabos 
25 Top Highlights in Hawaii • Argentina  
Caribbean Tasting Tours • Mexico Resorts Where 
Movies Were Filmed • India

September/October
Honeymoon & Destination 
Wedding Guide Supplement
Your Home Special Section
Space Close: 5/15/13
Material Close: 5/17/13
On Sale: 7/16/13

Short, Chic Dresses • Romantic Tiered and  
Ruffled Gowns • Wedding Bands • All-Day 
Makeup • Real Couples’ Registries • Wedding 
Chapels • Culinary Terms • Getting Married at a 
Ranch • 25 Top American Cities to Honeymoon 
Brazil • Caribbean Beyond the Beach • Mexico’s 
Best New Romantic Hideaways • Road Trips 
Around the World
Special Advertising Opportunity:  
Bridal Bests Tabletop Section

November/December
Couples Issue
Space Close: 7/17/13
Material Close: 7/19/13
On Sale: 9/17/13

Gowns With Dazzling Details • Floral-Accented 
Dresses • Engagement Rings With Colored 
Stones • Hair and Makeup Trends Fresh From  
the Runway • Resorts That Offer Learning Experi-
ences • What’s Your Honeymoon Style? • Classic 
Seaside Retreats in the USA • Italy • Las Vegas 
Chic and Sophisticated Caribbean Locations  
Best All-Inclusives in Mexico • Asia: Where to 
Spend and Where to Cut Back

Calendar



Editorial Highlights25YEARS!

Planning Notebook
Expert Advice on a Range  

of Planning Topics

Budget Guru
Smart Money-Saving Tips

Body File
How to Look and Feel Your Best

Designer Profile
Interviews with Top Fashion Designers

All That Glitters
Fine Jewelry Tips and Trends

Ask David
Celebrity Wedding Planner, David Tutera, 
Shares His Best Advice for the Big Day

Bridal Insider
Wedding News, Trends, and Products

Weddings Away
Where and How to Get Married in 

Worldwide Destinations

Editor’s Tips
Smart Advice from Bridal Guide’s Travel Editor

Travel Insider
A Q&A with Travel Experts on  

Their Favorite Destinations

Travel Snapshots
A Pictorial Overview of  

Top Honeymoon Hot Spots

Resort Roundup 
News on Resorts Around the World

Star Resort
A Spotlight on Celebrities’  

Favorite Destinations
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Resort 
Roundup

Planning 
Notebook

Unique

Just what are your attendants 

MODELS

So, you’ve established who’s going 
to be in your bridal party—that’s 
great—and they’ll all have 
specifi c jobs and obligations to 

fulfi ll. Here’s a rundown of who does what. 

LADIES FIRST
Your maid of honor (matron of honor, if 
she’s married) is the key bridesmaid. She 
signs your marriage license as a witness, 
and offers the most help as you plan the 
wedding. It’s her job to coordinate dress 
fi ttings, take charge of bridal shower 
and bachelorette party plans and keep 
the other bridesmaids in the wedding 
loop. On the day of the wedding, she 
will help you dress, arrange your veil 
and train during the processional and 
recessional and hold your bouquet during 
the ceremony. Your bridesmaids help 
you with tasks like addressing invitations 
and will help plan the shower and 
bachelorette party (and contribute to the 
cost). The maid/matron of honor and all 
bridesmaids pay for their own attire, as 

well as transportation and lodging if they  
travel to the wedding from elsewhere. 

HEY, YOU GUYS!
Just like the maid of honor, the best man 
signs your marriage license as a witness. 
In addition, he brings the wedding rings 
to the ceremony and holds the offi ciant’s 
fee until after the ceremony. Other tasks: 
coordinating the groomsmen’s formalwear 
fi ttings, organizing the bachelor party and 
delivering the fi rst toast at the reception.
The groomsmen, also known as ushers, 
assist the best man in planning and 
hosting the bachelor party (and help 
fi nance it). Groomsmen greet and seat 
the guests on the wedding day. They pay 
for their own attire, and are responsible 

planning notebook   ATTENDANTS

Share the love: 
portrait of a 
dream team.

 YOU HAVE DUTIES,TOO
Don’t forget your responsibilities to this fantastic team.

• Be fl exible. If most of your bridesmaids don’t love their dress, consider another style 
or color. 

• Be sensitive about the time commitment your bridal party is making. Decide on 
dates for showers and parties as soon as possible so they can clear their schedules. 

• Be budget-conscious. Don’t assume that everyone can afford a bachelor/
bachelorette party in Las Vegas, a $300 outfi t or pricey spa treatments on the day of 
the wedding. Also, expect that you won’t receive expensive gifts from them—after all, 
look how much they’re already spending on the big day.

• Be a good sport! Let them embarrass and tease you a little. They know your limits, 
so just go with the fl ow.

• Be grateful—extremely grateful. Honor them in the ceremony program, tell a 
member of the wait staff to pay special attention to them at the reception and give 
them a fabulous thank-you gift with a heartfelt, handwritten note.

ROLE

supposed to do? Here, our guide.

for being fi tted for and picking up their 
clothing from the formalwear shop. As 
well, they pay for their own travel and 
lodging expenses.

CHILDREN’S HOUR
The fl ower girl (between the ages of 4 
and 8) walks ahead of you during the 
processional, usually scattering fl ower 
petals along the way or simply carrying a 
pretty bouquet or basket. The ring bearer 
(also between the ages of 4 and 8) walks 
down the aisle either alongside the fl ower 
girl or right before her, carrying the ring 
pillow with two wedding bands tied to it 
(most couples use fake ones lest the little 
guy lose them). The parents of the fl ower 
girl and ring bearer are expected to pay 
for their attire and are invited to attend 
the rehearsal dinner.

TWEEN SCENE
A girl between the ages of 9 and 13 is 
often considered too old to be a fl ower 
girl, so she is typically known as a junior 

bridesmaid. On the wedding day, she 
wears a dress that’s usually more demure 
than those the adult bridesmaids wear, 
in the same color and fabric. Her male 
counterpart is a junior groomsman 
or junior usher (he wears a tuxedo). 
These “tweens” neither attend the 
bachelor/bachelorette party nor are they 
held to the same fi nancial obligations 
(though their parents will be).  
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Start your morning with one cup of 
oatmeal made from steel-cut oats. Add 
in mixed berries, like raspberries or 
strawberries. The protein in the oats will 
give you needed energy.  Stay hydrated 
by drinking water or green tea. This will 
ensure your body is functioning proper-

ly and that your skin looks fresh. Avoid alcohol or anything 
high in sugar: both will cause blood sugar to spike and 
your energy to crash later in the day.

(This isn’t to say you can’t enjoy some champagne and 
a piece of wedding cake when the time comes!) 

—David Kirsch, fitness and wellness expert; author, 
The Ultimate New York Diet (McGraw-Hill).

body file  health & nutrition

fresh 
  start

it’s the big day! Be your 
most energized and 

glowing self with the right 
morning meal.

My first recommendation is to have plenty of water with lemon 
starting upon waking up and then throughout the day.  This has 
a cleansing and diuretic effect. Breakfast should provide energy 
and avoid any bloating ingredients. Have grapefruit, two eggs 
(including the yolks)—any style—hard-boiled, scrambled, and 
oatmeal.  Avoid milk or dairy products since these can result 
in gas and bloat; go with black coffee and/or plain tea with or 
without lemon. Avoid salt, since this can cause water retention. 

Drink lots of water and stay hydrated through the reception.  Most important: enjoy 
the food and remember to eat during the festivities. 

—Jeannette Graf, M.D., assistant clinical professor of dermatology,  
Mt. Sinai School of Medicine; author, Stop Aging, Start Living (Crown).

Set aside enough time for a breakfast that will 
keep you feeling satisfied yet light and energized 
for hours to come. Try a low-fat Greek yogurt with 
fresh blueberries, strawberries and melon. The live 
cultures in the yogurt will calm your stomach, the 

higher protein content of Greek yogurt (vs. traditional) will keep 
you feeling fuller longer and the vitamin A will boost your energy 
as well as repair cell damage caused by stress. Berries are rich in 
stress-reducing C and the melon acts as a natural diuretic to help 
flatten your belly for a perfectly fitting gown! Avoid unwanted jitters 
by swapping out highly caffeinated morning coffee for a soothing 

cup of de-bloating peppermint or chamomile tea.

 —Rebecca Fuller, RD, dietician, Fashion Institute of  
Technology and NYU Coles Sports Center, NYC.

I tell my brides there are three key elements to the perfect 
wedding-day breakfast. Since your nerves will already be 
doing a number on your stomach, you want to consume 
food that will be easy to digest.  And be sure to include 
enough protein to keep you satiated and your blood sugar 
stable (low blood sugar equals a tired and cranky bride). 
Finally, you will also want to include foods that will prevent 
gas and bloating. Asparagus, fennel, papaya, lemon, mint 

and ginger are some de-bloat favorites. So what does the perfect breakfast look 
like? Two favorites are: 

• 1 egg yolk plus 3 egg white omelet with spinach, fennel and asparagus. 

• 1 cup of cooked quinoa (yes, it is great for breakfast) made with organic low-
fat milk or almond milk for a lactose-free option. Top with chopped walnuts. 

Pair either breakfast with a side of sliced papaya and a cup of ginger tea, which 
can also aid in digestion and settle a nervous bride’s belly.  

—Melissa O’Shea, National Director of Nutrition, Exhale Mind/Body Spa.

The best breakfast for  
your wedding day will 
include protein and healthy 
fats.  Just make sure to  
eat before getting your 
makeup done and putting 
your dress on!  

Try this delicious shake to get off to a  
great start. 

Coconut Bliss Smoothie:  
•1 ounce protein powder  
•½ cup water 

 •½ cup unsweetened almond milk  
•½ frozen banana cut into chunks  
•1 tablespoon coconut oil 
•1 tablespoon shredded unsweetened

    coconut  
• 4 ice cubes

Add all ingredients to blender and blend till 
smooth and creamy. 

—Dr. Frank Lipman, founder and 
 director of the Eleven Eleven Wellness 

Center in New York City.

 Drinking lots of water actually helps avoid  
 water retention and prevent fatigue. add lemon 

 wedges and mint leaves for a de-bloat bonus.
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Channel your inner flower child with 
these nature-inspired engagement 
rings. by Naima DiFranco

all that glitters FiNe jewelry

In Full  
bloom 

5

See Shopping Guide for details.         

This bud’s for you—
eternally! we love 

the two green “leaf” 
stones flanking the 

center diamond. ring 
by yael Designs. 2

6
Sleek styling puts 
a modern spin on 
this pretty design 
with vine-shaped 
band and diamond 
petals. ring by 
MaeVona.

who doesn’t enjoy 
a bunch of flow-
ers? This diamond 
and platinum 
bouquet ring by 
Gemvara is sure  
to please. 

7everything will be 
coming up roses 
with this platinum  
ring by leo ingwer. 
Pavé vines add a 
touch of whimsy.

Be petal-perfect in 
this 18k white gold 
and platinum ring by 
A. jaffe with diamond 
encrusted pavé 
petals enveloping  
the center stone.1

Flower Power
According to Jon Baird of  

Blue Nile, floral-inspired styles  
are one of the top trends in 

engagement rings for 2012. With 
diamonds shaped like beautiful 

blossoms and organically designed 
mountings, this elegant, feminine 

trend is ideal for the romantic bride.

Honor the moment 
when your true  
love blossomed 
with this ring fea-
turing a trio of dia-
mond flowers. ring 
by Hearts On Fire.

you’ll be a blooming 
beauty in this pink 
sapphire and dia-

mond ring set in 18k 
white gold. ring by 
Van Cleef & Arpels.

3
4
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Caribbean
mexiCo

Spanning 192 miles along the Pacific Coast 
and flanked by the Sierra Madre Mountains 
lies Riviera Nayarit, Mexico’s hottest new 
honeymoon draw. Located just north of lively 
Puerto Vallarta, this slice of Mexican utopia 

offers sleepy fishing villages, colonial towns and upscale 
resort areas, plus all the beaching, surfing and adventur-
ing you can handle. Here are our top picks for the area.

Surfside  
      in Mexico
Where to eat, play and sleep on Mexico’s West coast. by Jennifer seMbler

Where to Stay
In Puerto Vallarta and Riviera Nayarit, 
there’s no shortage of hotels, so wheth-
er you’re looking for a quiet boutique 
property where everybody knows your 
name or a luxury all-inclusive, you’ll 
find it here. Speaking of quiet boutique 
beauties, set among the luxury giants in 
exclusive Punta de Mita is Hotel Cinco. 
Just 12 sleek suites make for a cozy 
honeymoon getaway, and you can’t go 

wrong with either a Starfish or a Signa-
ture suite, since every accommodation 
has a terrace with sweeping Pacific 
Ocean views. And for those looking to 
get active, this is your place. There’s 
a large watersports center, plus you 
can combine your stay with a session 
at one of the resort’s Lifestyle Camps 
(a grown-up version of the kids’ activ-
ity playhouse)—you always wanted 
to learn stand-up paddleboarding, 

Surfside  
      in Mexico

➺

   
 : Secrets 

Vallarta Bay, the 
region’s newest 
hotel offering is a 
luxe all-inclusive 
property; At Villa 
Amor in sleepy  
Sayulita accomoda-
tions are individually 
appointed; Pretty 
Banderas Bay in 
Puerto Vallarta is a 
popular place for a 
romantic stroll; 
Grand Velas Riviera 
Nayarit offers an 
awesome pool area; 
Humpback whales 
grace the region 
from December  
to March. 

The sun sets on 
Hotel Cinco.

It was a union made in country music heaven when popular singers 

Miranda Lambert and Blake Shelton wed in May 2011 at a ranch 

near pretty San Antonio in Texas Hill Country. The picturesque 

region features charming vineyards, sprawling ranches, fl owering 

hills and is fi lled with heaps of gentile southern hospitality—making it a 

romantic setting for any wedding. 

Set on 600 rolling acres, the JW Marriott, San Antonio Resort & Spa encompasses all of the 

charms and comforts of the region while offering an array of honeymoon-perfect luxury touches. The 

enormous resort features more than 1,000 guest accommodations stretched across a series of low-

slung, sand-colored buildings that overlook fl owering grounds, a variety of streams and the pretty 

Cibolo Canyons. Each is decorated in a mix of country and contemporary style with carved-wood 

furnishings, rich leather pieces and vibrant colors. Most rooms feature separate sitting areas, hewn 

stonework and balconies. 

While simply enjoying the stunning natural surroundings is a popular activity, the enormous hotel 

has much more to offer the active couple. There are two tennis courts, multiple pools, a lazy river and 

a super-tall water slide, as well as an adjacent Greg Norman and Pete Dye-designed golf complex, 

in addition to seven restaurants. Latana Spa, a 30-room haven of pampering, offers a unique laven-

der farm-to-table experience. The half-day excursion includes a tour of a local farm, a lavender-in-

fused spa meal and a relaxing treatment featuring the fragrant fl ower. Book a massage in one of the 

two couples’ suites and enjoy unwinding fi reside. There are also outdoor areas available. 

At the hotel’s restaurants you can also savor the expansive views, as well as the local cuisine. The 

main eatery, Cibolo Moon, offers such dishes as smoked green chile queso and smoked baby-back 

ribs served alongside wine on tap. The restaurant’s casks hold up to 26 varieties. That’s something 

to toast, Texas-style (room rates start at $349 a night; jwsanantonio.com).  —Naomie Jean-Louis

 Texas Hill Country

BRIDALGUIDE.COM Find more celeb-approved honeymoon destinations at bridalguide.com/celebresorts           

MIRANDA LAMBERT 

& BLAKE SHELTON  

 Want to honeymoon where the celebs go

to get away? In each issue, we take a peek at 

a star-studded hideaway. 

STAR RESORT
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Reader

With 30 readers per copy,  
Bridal Guide has the highest 
pass-along readership of any 
women’s magazine measured by 
GfK MRI, expanding your reach 
to the bride’s friends, family and  
wedding party. We are also  
#1 among bridal magazines  
in these key demos:

• Engaged Audience
• Readers per copy
• Median HHI
• Average HHI
• HHI $50K+
• HHI $75K+ 
• HHI $100K+

Source: GfK MRI Fall 2012, Engaged

           

       Readers Per Copy                         30

      Median Age                                   28

        18-34                                         80%

        

              Men                                              20%

       Women                                         80%

      Median HHI                                   $57,821

              HHI $50K+                                    58%                

              HHI $75K+                                    41%

                HHI $100K+                                   27%

       Engaged/First Marriage                  80%
 
       College Educated                          61%

       Employed Full-Time                       73%

                Mean time spent reading               73 minutes

#1

#1

#1

#1

#1

#1

#1

Total Audience                            4,294,000

Engaged Audience                     1,127,000



From an à la carte menu of merchandising opportunities to fully integrated 
programs tailored to your goals, Bridal Guide Media allows you to  
target the bridal audience via print, online, mobile and national  
events—with programs that are flexible, creative and customized.

Capabilities

Print
 
    High-Impact Polybag Outsert
   Minimag Sponsorships
           Custom Advertorials and Co-Op Sections 
           Custom Inserts
   High-Impact Advertising Units
           Sweepstakes and Contests
   ‘Bridal Bests’ Semi-Annual Tabletop Section
   Escape! Travel Promotion Features
   BG Insider Promotion Page
   Targeted Regional Advertising
   Product Distribution at Nationwide Great Bridal Expo Shows
   Reader Service, Reply Card and Web Guide listings

Digital

25YEARS!

bridalguide.com

Marketing

BridalGuide.com

Database Marketing

    Custom Microsites and E-Brochures
   Slideshows and Galleries 
           Video
    Site Takeovers
            Blogs by BG Editors, Real Brides and Industry Experts
            Banner Advertising and Links
            Online Sweepstakes and Contests
            Category Resource Links
            Online Reader Service Listings
            Custom Surveys 

   E-Newsletter Sponsorships
   Dedicated Email Blasts

Mobile
   Mobile Optimized Website
   Tablet Edition

      

Social Media
        Twitter.com/bridalguidemag
         Facebook.com/bridalguide
         Pinterest.com/bridalguide
        Bridalguidemag.tumblr.com
        Instagram.com/bridalguide       
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Site Statistics
 

  
Unique Visitors: 1.2 million

 
  
Page Views: 3.3 million

         
  
Mobile Audience: 40% 

bridalguide.com
25YEARS Digital

Combining easy-to-search, relevant articles along with digital exclusives 
such as blogs, custom video features, interactive photo galleries and 
slideshows, celebrity news and more, bridalguide.com is a fun, friendly 
and focused destination for wedding and honeymoon planning.

  
Wedding Gown Gallery  
Featured Gown Collections and Flipbooks  
Custom Microsites and Slideshows  
Photo of the Day/Tip of the Day  
Bridal Bests Tableware Gallery  
Real Weddings Gallery  
Jewelry Gallery  
Interactive Planning Tools  
Personal Wedding Websites  
Blogs: BG Editors, Real Brides, Industry Experts  
Video Placements  
Travel Deal of the Week  
Featured Resorts and Destinations  
Digital Wedding and Honeymoon Planning Guides  
24-Hour Site Takeovers  
Custom Reader Surveys  
Lead Generation  
Contests, Sweepstakes and more

Database Marketing

Social Media

Mobile Tablet

  
Opt-in Email Database: 100,000  
Opt-In E-Newsletter Subscribers: 18,000

  
Overall Social Media Engagement: 67,500+

     
(Facebook, Twitter, Pinterest, Instagram, Tumblr)  
Live Sponsored Facebook Chats and Twitter Parties  
Pinterest Wedding and Honeymoon Inspiration Boards

  Social Media Driven Contests & Sweepstakes

ConneCt

s

twitter.com/bridalguidefacebook.com/
bridalguide

pinterest.com/bridalguide

Marketing/Sponsorship on Bridalguide.com

  
Fully-Optimized Mobile Website  
Bridal Guide iPad/Tablet Edition



bridalguide.com
25YEARS Digital

bridalguide.com

Advertising Opportunities

Banner Ads
  

Rectangle 300x250  
Leaderboard 728x90  
Square 125x125  
Mobile and video advertising information, custom  

     sizes and placements available on request. 

E-Newsletter
  

Top Placement Leaderboard 728x90  
Skyscraper 120x600 or 160x600  
Delivered weekly to 18,000 opt-in subscribers

Custom E-Blast
    

Exclusive client message sent to a minimum of 5,000 
     brides; deployed upon request, subject to availability;  
     target nationally, by state, region or wedding date.  

Bonus distribution to BG’s Facebook and Twitter communities.

Site Takeover
  

One single advertiser will own 100% share of voice on all  
     display ad units across the site for a period of 24 hours or  
     one week. Opportunities for sweepstakes and in-book tie-in, 
     client-branded wallpaper and other branded creative. 

Banner Ads

Video

Site Takeover

Weekly E-Newsletter

Custom E-Blast

Contact your sales rep for custom integrated media packages and digital advertising rates.



228 East 45 Street
New York, NY 10017 

Phone: 212-838-7733 
Toll-Free 800-472-77440  

Fax: 212-308-7165

 1X 3X 6X 12X
GENERAL & TRAVEL 
4-Color
Page $40,920 $38,850 $36,830 $34,785
2/3 Page $30,725 $29,150 $27,630 $26,095
1/2 Page $25,370 $24,110 $22,835 $21,565
1/3 Page $19,660 $18,705 $17,710 $16,710
1/6 Page $11,165 $10,590 $10,065 $9,495
     
Black & White     
Page $32,635 $30,995 $29,340 $27,715
2/3 Page $24,600 $23,335 $22,135 $20,905
1/2 Page $20,215 $19,195 $18,185 $17,175
1/3 Page $15,675 $14,870 $14,120 $13,325
1/6 Page $8,770 $8,320 $7,900 $7,450
     

HOTEL & RETAIL  
4-Color 
Page $30,415 $28,895 $27,355 $25,845
2/3 Page $22,815 $21,680 $20,530 $19,390
1/2 Page $18,890 $17,960 $17,000 $16,070
1/3 Page $13,560 $12,900 $12,215 $11,520
1/6 Page  $7,830 $7,415 $7,045 $6,645
     
Black & White     
Page $24,215 $23,020 $21,795 $20,610
2/3 Page $18,190 $17,265 $16,370 $15,455
1/2 Page $15,090 $14,340 $13,575 $12,835
1/3 Page $10,935 $10,400 $9,860 $9,315
1/6 Page $6,790 $6,460 $6,125 $5,775
     

FASHION & BEAUTY
4-Color
Page $24,870 $23,625 $22,390 $21,135
2/3 Page $18,635 $17,725 $16,770 $15,845
1/2 Page $15,485 $14,705 $13,935 $13,150
1/3 Page $11,920 $11,325 $10,740 $10,155
     
Black & White     
Page $19,795 $18,790 $17,820 $16,835
2/3 Page $14,950 $14,210 $13,465 $12,725
1/2 Page $12,460 $11,815 $11,185 $10,580
1/3 Page $9,640 $9,160 $8,690 $8,175
1/6 Page $5,990 $5,685 $5,400 $5,095

1X 3X 6X 12X
COVERS     
2nd Cover $46,875 $44,515 $42,190 $39,825
3rd Cover $42,955 $40,540 $38,660 $36,510
4th Cover $48,670 $46,225 $43,810 $41,390  
     
MINI MAG    
Cover 2 & 3  $16,435
Cover 4  $23,185
Center Spread  $32,980   (4 pages, 80# stock) 
Mini-mag sponsorship packages available: contact your sales representative  
       
SUPPLIED INSERTS  Must be accompanied by a full-page ad 
2 Pages $24,915
4 Pages $44,845
6 Pages $67,255
8 Pages $84,695
10 Pages $105,855
12 Pages $127,050  
      
BUSINESS REPLY CARD  Must be accompanied by a full-page ad
 $16,570  
    
POLYBAG (Supplied free-standing insert) Must be accompanied by a full-page ad
1-8 Pages $125,155
9-16 Pages $138,435
17-64 Pages $151,500
65-128 Pages $164,660 
Up to 7-7/8" x 10-1/2". 128+ Pages, alternate sizes, over 70# stock: 
contact your sales representative

15% Premium for all bleed

MAIL ORDER      
4-Color     
Page $20,970 $19,915 $18,885 $17,830
2/3 Page $16,675 $15,830 $15,035 $14,155
1/2 Page $14,135 $13,410 $12,710 $12,030
1/3 Page $11,490 $10,925 $10,345 $9,780
     
2-Color     
Page $17,130 $16,275 $15,420 $14,550
2/3 Page $12,870 $12,190 $11,570 $10,915
1/2 Page $10,370 $9,840 $9,340 $8,800
1/3 Page $7,730 $7,320 $6,945 $6,555

Black & White     
Page $15,045 $14,290 $13,540 $12,780
2/3 Page $10,805 $10,275 $9,725 $9,205
1/2 Page $8,330 $7,905 $7,510 $7,085
1/3 Page $5,660 $5,365 $5,105 $4,800
1/6 Page $3,640 $3,440 $3,255 $3,100
1/12 Page $2,295 $2,180 $2,050 $1,950
    

GENERAL CONDITIONS 
•  All advertising is subject to publisher’s approval.
•  Positioning instructions on insertion orders shall be treated as requests only and 

are not binding on the publisher.
•  Production charges will be billed at cost and are non-commissionable.
•  No cancellations will be accepted after closing date.
•  Publisher’s liability for failure to insert an ad is limited to a refund of the amount 

paid for the ad.
•  Unless otherwise specifi ed, material will be destroyed one year after on-sale date.
•  Publisher is not responsible for ads that do not meet our spec requirements.
•  Color proof MUST be sent with each fi le—certifi ed SWOP format. Publisher is not 

responsible for color variations on press if ad is not sent with required proof.
•  Failure to meet our specifi cations may result in additional charges.
•    Publisher reserves the right to trim, reset or otherwise change copy elements 

that are over standard size and to charge for composition. Reproduction quality 
is at the advertiser’s risk if publisher’s specifi cations are not met or if material is 
received after closing date.

 DISTRIBUTION VARIATIONS
 All copies will be distributed into proper regional area with no more than a 
5% variation allowance as may be required by local distribution patterns.

ADVERTISING MATERIALS

Bridal Guide Rate Card #29
Effective January/February 2013

Send all Digital Files to the RR Donnelley Printing Ad Portal:
http://www.rrd.lpc.com/bridalguide
For Ad Portal questions or problems, contact 
Gail Nazario at gail.nazario@rrd.com or call 717-293-2174.

Send press proofs to:
Gail Nazario
RR Donnelley
Dept. LPC, 216 Greenfi eld Road
Lancaster, PA  17601-5885

If you need additional information, have questions, or encounter problems, 
contact Bill Ziff at bziff@bridalguide.com or call 917-338-5853.



The Bridal Guide 

Print Advertising
Digital 
Specifi cations

228 East 45th Street, New York, NY 10017 • Phone 212-838-7733     Toll-Free 800-472-7744 • Fax 212-308-7165

Fonts
• It is recommended that type be no less than 8 pt.
   Black type should be 100%K. Multi-color type and/or 
   knock-out type should be at least 10 pt. to avoid 
   registration problems. Hairline rules are not 
  acceptable  in multi-color or knock-out.
• Supply a copy of all screen and printer fonts used 
   in page layouts and in EPS fi les so font problems 
  and re-fl ow errors can be fi xed if required. 
• Acceptable fonts: Type 1 and True Type fonts. 
• Photoshop and Illustrator fi les must have fonts

   rasterized/converted to outlines.

Required Color Press Proof Specs
• Color proof MUST be sent with each fi le.
   (Publisher is not responsible for color variation on
  press if ad is not accompanied by required proof.)
• Color proofs that are certifi ed SWOP format  for 
  4-color work such as: Epson, Imation™  Matchprint™;
   Kodak Approval Digital Color Proofi ng System; IRIS 
  Pro SWOP; FUJI Color-Art® System CR-T4 SWOP. 
• Proof must be pulled from the supplied digital fi le.

Important Note
Publisher reserves the right to trim, reset or resize 
elements that are not to required specs. Reproduction 
quality is at the advertiser’s risk if these publisher’s 
specifi cations are not met. 

Where to Send Ad Material
Send all Digital Files to RR Donnelley Printing Ad Portal:
http://www.rrd.lpc.com/bridalguide
For Ad Portal questions or problems, contact Gail 
Nazario at gail.nazario@rrd.com or call 717-293-2174.

Send press proofs to:
Gail Nazario
RR Donnelley
Dept. LPC, 216 Greenfi eld Road
Lancaster, PA 17601-5885

If you need additional information, have questions, 
or encounter problems, contact Bill Ziff at 
bziff@bridalguide.com or call 917-338-5853.

Effective January/February 2013

Advertising Dimensions

  
Trim of magazine: 7-7/8" x 10-1/2"

        
Printing: Web offset 4-color process CMYK        Binding: Perfect

 

Ad Size                Bleed Ad                             Non-Bleed Ad
 

                                                          

  Full-page                 8-1/8" × 10-3/4"                          7-3/8" × 10"

 2/3 vertical                               5" × 10-3/4"                         4-5/8" × 10"

 1/2 horizontal              8-1/8" × 5-3/8"                            7-3/8" × 4-7/8"

 1/2 vertical            4-1/16" × 10-3/4"                        3-9/16" × 10"

 1/3 vertical               2-3/4" × 10-3/4"                          2-1/4" × 10" 

 1/3 square            N/A                                       4-5/8" × 4-7/8”

 1/6 vertical            N/A                                      2-1/4" × 4-3/4"

 2-page spread                      16" × 10-3/4"                        15-1/4" × 10"
 

Important
•   Make ALL document sizes equal to ad trim.
•   Ink density should be no more than 320%.
•   Set all bleed at EXACTLY 1/8" past AD TRIM on ALL sides for 

accurate placement.
• For type safety keep all live matter AT LEAST 1/4" inside AD TRIM 
   on ALL sides (including gutter for 2-page spread ads).
• DPI: 266-300 DPI on ALL images. Anything supplied less than 266 DPI 
   will compromise quality of images.
• Proof and page fi le must have crop marks indicating trim.

Preparing Digital Files
• Acceptable software: Photoshop, InDesign, Illustrator, Quark
• Platform: Macintosh 
• Do not enlarge or reduce images by more than 20%. 
  A larger percentage will cause loss of contrast in images.
• Eliminate all material from fi le not being used in fi nal ad before submitting.

Preparing Scans and Image Files
• PDF X1A fi les are required. It is suggested that native fi les (original art and
   fonts) be included for any changes needed for adjustment.
• Important: All fi les should be CMYK (NO RGB or Pantone colors)
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