






bridalguide.com online advertising

Category  
Opportunities

Fashion

Wedding Gown Gallery
Featured Designers have their dress(es) 
displayed on the Gallery Landing Page and 
highlighted as one of our Featured Designers.
Sponsored Gallery allows clients to spon-
sor their own Gallery, including images and 
content such as style name, number, pricing 
and availability.

Featured Retailers Listing
Retailers receive bonus online exposure when 
they advertise in Bridal Guide’s print Fashion 
Co-op program. With a print Co-op ad, the 
retailer will also be listed online, adjacent to 
preferred manufacturers. Each online list-
ing includes the store name, city and state, 
phone number and weblink.

Category Resource Listing
Standard Listing includes company name  
and weblink.
Extended Listing includes company name, 
weblink and 50 words of copy.
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Category  
Opportunities

Jewelry

Jewelry Gallery
Individual Galleries for each category in-
cluding engagement rings, wedding bands, 
necklaces, earrings, bracelets and watches.
Product Profiles include company name, 
product image, style name/number, click-
to-enlarge functionality, links to client’s 
homepage and/or product page.
Featured Jewelry positioning includes pre-
mier placement at the top of Page 1 of each 
category. Featured Jewelry image is larger 
than images in the Main Gallery; profile 
includes company logo linked to client’s 
website and option to change the product 
image each month.

Category Resource Listing
Standard Listing includes company name 
and weblink.
Extended Listing includes company name, 
weblink and 50 words of copy.
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Category  
Opportunities

Honeymoon & Travel

Featured Resorts & Destinations
Standard Profile includes 100 words of copy, 1 picture, 
link to property website and reservation number.
Extended Profile includes 200 words of copy, 2 pic-
tures, link to property website and reservation number.

Resort & Destination Galleries and Slideshows
Sponsored Gallery allows clients to sponsor their own 
Gallery, including images and content such as photo 
captions, links and reservation number.

Section Email Blasts
Participants in special advertising sections in the  
print edition of Bridal Guide can be included in a  
section email blast scheduled to coincide with the  
issue’s on-sale date. Clients receive photo, copy and 
link to their website.

Category Resource Listings
Standard Listing includes company name and weblink.
Extended Listing includes company name, weblink 
and 50 words of copy.
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Category  
Opportunities

Wedding Planning

Bridal Bests Gallery
Individual Galleries for each category including 
fine dinnerware, casual dinnerware, glassware, 
flatware and serving & accent pieces.
Product Profiles include company name, product 
image, description, click-to-enlarge functionality, 
multiple images/views of product, and links to 
client’s homepage and/or product page.
Featured Product positioning includes premier 
placement on the Main Gallery landing page 
and at the top of the Category landing page. 
Featured Product image on the Category landing 
page is larger than other images and linked to 
client’s website. Option to change the Featured 
Product each month. 

Advertisers in Bridal Guide’s Bridal Bests print 
supplement automatically receive bonus web 
coverage in our Bridal Bests Online Gallery.

Category Resource Listing
Standard Listing includes company name and 
weblink.
Extended Listing includes company name,  
weblink and 50 words of copy.
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2010 Online Advertising Specifications

Banners

	 Ad Unit	 File Size: 	 File Size: 	 Max Anim. 	 Frames	 Max Anim. 
		  Flash/Rich Media	 .gif/.jpg 	 Time (s):	 Per Second:	 Loops:		
	 Leaderboard 728w x 90h	 30k	 25k	 15 seconds	 18	 5
	 Skyscraper 120w x 600h	 30k	 25k	 15 seconds	 18	 5
	 Skyscraper 160w x 600h	 30k	 25k	 15 seconds	 18	 5	
	 Half Banner 234w x 60h	 20k	 15k	 15 seconds	 18	 5
	 Content 180w x 150h	 20k	 15k	 15 seconds	 18	 5

If submitting .swf, please send .fla back-up. Click-through URL must open in new window. Specifi-
cally for Flash banners, a unique click-tag provided by bridalguide.com must be embedded into the 
.swf and .fla file to activate tracking of impressions and click-throughs in our CF Banner ad man-
agement system. This requirement does not pertain to .gif or .jpg files. RGB 72 DPI and web safe 
colors required.

E-Newsletter

	 Ad Unit	 File Type 

	 728w x 90h	 .gif or .jpg
	 120w x 600h	 .gif or .jpg

Email Blast

Clients who are providing their own materials should send HTML code and accompanying text ver-
sion. All images and links must be hosted on the client’s server and be live at time of deployment.

Video

Screen size: 300w x 245h
Preferred format: .swf file with .flv backup
Recommended run time: 1-3 minutes
Third-party hosted rich media accepted  
(embedded hyperlink required)

For online advertising rates, please contact 
your sales representative or Amy Rauch, 
Internet Marketing Manager at:
 
(917) 338-5859
arauch@bridalguide.com




